Effective Presentation

TIPS TO ELEVATE THE EFFECTIVENESS OF YOUR POWERPOINT

PURPOSE. INTENT. AUDIENCE. CONNECTION. LOOK. FEEL. IMPACT.

Consider the following questions as you establish your purpose for giving a presentation:

1. lIs it to inform or educate about a subject?
2. Do you want to persuade or convince the audience of something?

3. Are you trying to illustrate a new idea or present supporting data?

More than likely you are looking to accomplish at least one, if not all of these goals. The pur-
pose of a presentation is why you are preparing it, the intent is what information you are trying
to communicate to your audience. For example, you are tasked with making a presentation to
a Board of Directors, they would like to know your marketing strategy for a particular health
campaign. Your purpose for the presentation is to showcase your marketing strategy, however
the presentation itself should communicate the look and feel of your marketing campaign in

such a way that it connects your content to your audience.

TIP #1: TELL A STORY

Stories are used to connect us as a society; they allow us a framework for establishing com-
monality and community. Stories inspire and captivate us in a unique way. As you develop
your presentation, consider your audience. What could be done to build a rapport with them?
What aspect of your presentation would ensure that your content impacts the audience on a

personal level? How could your information or product impact their lives?

An excellent resource is the book Resonance by Nancy Duarte, one of the foremost presenta-
tion professionals in the United States. Check out her company’s website, www.duarte.com

(http://www.duarte.com/work/), to see examples of some of their award-winning presentations.


http://www.duarte.com/work/

TIP #2: LESS IS MORE

Take a minute and think about some of the most boring presentations that you have seen.
What about each one was so difficult to endure? One of your top answers is probably that the
presenter read all the text off of every slide. Other roadblocks might have been the color

scheme, font size, text placement, or the lack of visuals.

Garr Reynolds, in his book Presentation Zen Design says, “The goal is to make visuals that
support our message in a manner that is easiest for our audience to understand, revealing our

message in the clearest way possible.” (p.27).

As you create your presentation, challenge yourself to simplify each slide. Consider which de-
cisions would make the most impactful statement about what you are trying to convey. Realize
that it is not necessary to include massive-amounts of text (especially word-for-word text of
your talking-points) on each slide. Rather, the slide should be used to visually enhance the

message you will be presenting.

Here are some basic guidelines:

1. Fonts should be simple and readable
2. Font size must be big enough for all in the room to see.
(If you have to shrink the font-size significantly, there is probably too much text)
3. There should be a high contrast between the fonts and the background.
(Either light text on a dark background or dark text on a light background)
4. Images should be simple and it should be clear what they relate to.
(If you saw the image alone, would you be able to guess what was being discussed?)
5. Use a complementary color-scheme.
(For assistance with color schemes, visit the Kuler website)
6. Limit the use of animations.

7. Only use a capital first-letter for words in a title.


http://www.kuler.adobe.com

TIP #3: LET YOUR DATA SPEAK

The look and feel of your presentation dictates how well your audience will remember the infor-
mation. If your slides are organized poorly or contain too many bullet points, it is difficult for the
audience to pay attention. Your data (statistics, numbers, percentages, etc...) should be show-
cased in such a way that the audience will be able to take away the key points of your presen-
tation. Thomas (2011) writes, “...the audience can ONLY read your bullet points or listen to
you (as the presenter). They CAN NOT do both. The more text on the screen, the less your

audience is listening to the information you are presenting.”

If you are concerned with how to minimize the use of bullet points, lists, etc... and would like to
find more creative ways of illustrating your data, check out Jon Thomas’ blog, /f No Bullet
Points in My PowerPoint, Then What?.
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