Twitter has a woman problem: of all its executives and directors, only one is female
Twitter filed for an IPO yesterday, and amidst all the excited speculation, I couldn’t help but notice that yet again, we are about to witness the gender gap in corporate America widen ever so slightly. Among the faces of the company’s leadership team, its executive officers and board of directors, and its key shareholders, I see only one woman: Vijaya Gadde, Twitter’s general counsel and secretary of the board. I count 11 men, on the other hand, and that’s not including the venture capital firms listed—none of which appears to have a woman partner.
Of course, this won’t likely raise many eyebrows; after all, only 27% of Fortune 500 companies have even one woman on their executive teams, and women CEOs head up just 22 of those 500 firms. And the tech industry is notoriously male-dominated.
In supposedly-meritocratic Silicon Valley, it’s unlikely many will bat an eyelash as these men cash in their chips and become wealthy beyond most people’s wildest dreams. While I’m tempted to rail against the economic injustice of it all, and point to the widening gap between America’s wealthiest citizens and the rest of its population, I doubt any of that will convince corporate CEOs or investors to get more women into the C-suite. So let’s talk about the business case for gender diversity.
For starters, there’s the research showing that diverse teams are more innovative—surely a concern for Twitter as it shifts from a privately-held concern to one that will be working to maximize shareholder returns.
There’s also evidence that companies with more women on the board of directors perform substantially better in terms of return on equity, return on sales, and return on invested capital.
And finally, there’s the common-sense argument that if your customer growth is slowing down, and your user base skews male, there might be a substantial benefit to getting some women in the room to help you figure out how to get more women using your platform.
Tech may indeed have a pipeline problem, but if companies like Twitter want to continue to push the edges of innovation and garner significant shareholder returns, they’d do well to at least get their women-to-men ratio into the double digits.
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